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Powering the Future of Clinical Research  Orlando, Florida

CONFERENCE
AT-A-GLANCE

MONDAY, FEBRUARY 2—-WEDNESDAY, FEBRUARY 4 WEDNESDAY, FEBRUARY 4-THURSDAY, FEBRUARY 5

CONFERENCES

Coverage Includes:

Coverage Includes:

C1: TRIAL DESIGN & PROTOCOL DEVELOPMENT

Patient and Site Voice in Protocol Design

Technology, Data and Al/ML for Intelligent Trial Design

C2: FEASIBILITY & SITE SELECTION

Data-Informed Feasibility and Investigator Selection

Tech and Collaboration to Streamline Start-Up and Reduce Operational Burden

C3: RECRUITMENT & ENGAGEMENT

Enrollment Planning and Patient Recruitment

Diversity and Retention through Communities and Technology

C4: SITE ENGAGEMENT & OPERATIONS

Collaborative Strategies to Improve Trial Execution

Tech and Collaboration to Streamline Start-Up and Reduce Operational Burden

C5: BUDGETING & RESOURCES

Clinical Trial Forecasting, Budgeting and Contracting

Resource Management and Capacity Planning for Clinical Trials

C6: OUTSOURCING

Mastering an Outsourcing Strategy

Relationship and Alliance Management in Outsourced Clinical Trials

C7: SMALL BIOPHARMA STRATEGIES

Building Smart Trial Foundations

Scaling Operations with Impact

C8: DATA

Clinical Data Strategy

Integrating Al into Clinical Data Analysis

C9: DCT STRATEGY & HCP ENGAGEMENT

Advancing Trial Delivery

HCP-Driven Trial Transformation

C10: DIGITAL MEASURES IN CLINICAL TRIALS

Digital Endpoints and Biomarkers

Digital Measures across Studies and Labels

C11: REAL WORLD EVIDENCE

Accessing and Generating RWD

Leveraging RWD for Clinical Research

C12: AL'IN CLINICAL RESEARCH

Agentic Al in Clinical Research

Al for Trial Optimization

C13: QUALITY & MONITORING

Risk-Based Quality Management

Central Monitoring and Signal Detection

C14: SAFETY & PHARMACOVIGILANCE (NEW) Innovation and Operational Excellence in Drug Safety (NEW)

Central Monitoring and Signal Detection

C15: BIOSPECIMEN MANAGMENT & OPS Modernizing Lab, Biospecimen & Data Management Operations Biomarker & Biospecimen Technology & Innovation

C16: CLINICAL SUPPLY & LOGISTICS

Communication & Digitization for End-to-End Clinical Supply Management Clinical Supply Chain Strategies to Align Process, Products and Patients

C17: MARKET ACCESS (NEW) Trial Design & Real World Evidence

Market Access, Pricing & Reimbursement (NEW)

INVESTOR CONFERENCE

Clinical Trial Venture, Innovation & Partnering* (Monday, February 2 — Tuesday, February 3)

Z#EB,/S\;EO%J)C AREA SPOTLIGHTS (NEW) CNS and Mental Health Trials* (NEW) ll Obesity and Metabolic Trials* (NEW) | Oncology Trials* (NEW)

Cell and Gene Therapy* (NEW)

*Separate Registration Required
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DAILY HIGHLIGHTS

Join 4,500+ clinical research leaders at SCOPE Summit 2026—Feb 2-5 in Orlando, FL—for four
dynamic days of collaboration, innovation, and insight across 30 conference tracks, 350+ exhibitors,
and a host of awards and networking events. Now in its 17th year, SCOPE continues to lead the
conversation on patient-centric design, site engagement, Al, and the future of clinical trials. Be part

of the momentum.

MONDAY
February 2

AM

« Welcome to Florida!

« SCOPE’s 5th Annual Masters of Clinical
Research Golf Tournament*

« Golf Luncheon*

« Pre-Conference Workshops
(IN-PERSON ONLY)

PM

« Monday Kickoff Plenary Keynote

« 10th Annual Participant Engagement
Award

« 3rd Annual Site Innovation Award

« SCOPE’s Kickoff Reception (Sponsorship
Opportunities Available)

« Clinical Trial Venture, Innovation &
Partnering

TUESDAY ——
February 3

AM

« Morning Yoga

« SCOPE’s Morning Fun Run (Sponsorship
Opportunities Available)

« Morning Coffee

« Clinical Trial Venture, Innovation &
Partnering

« Tuesday Morning Opening Keynotes

« Grand Opening Coffee & Plenary
Refreshment Break in the Exhibit Hall

- Conference Tracks (1-17)

« TA Spotlight: CNS and Mental-Health
Trials (11:00 AM — 1:10 PM)

« 1-on-1 Networking

PM

« Sponsored Networking Luncheon

« Networking Coffee & Dessert Break in
the Exhibit Hall

Conference Tracks (1-17)

Clinical Trial Venture, Innovation &
Partnering

TA Spotlight: Obesity and Metabolic
Trials (3:00 PM — 5:30 PM)

Welcome Reception in the Exhibit Hall
SCOPE out Pointe Orlando for an

entertaining night out via our Courtesy
Shuttle

J

.

February 4

AM
Morning Yoga

Breakfast Presentations
Conference Tracks (1-17)

TA Spotlight: Oncology Trials (8:30 AM —
12:55 PM)

Coffee Break in the Exhibit Hall
1-on-1 Networking

PM

Sponsored Networking Luncheon

Networking Coffee & Dessert Break in
the Exhibit Hall

Conference Tracks (1-17)
Wednesday Afternoon Plenary Keynotes
SCOPE Best of Show Awards

Booth Crawl & Refreshment Break in
the Exhibit Hall (Last Chance for Exhibit
Viewing)

SCOPE out Pointe Orlando for an
entertaining night out via our Courtesy
Shuttle

1-on-1 Networking

WEDNESDAY —

THURSDAY ——
February 5

AM

« Breakfast Presentation

« Conference Tracks (1-17)

« TA Spotlight: Cell and Gene Therapy
(8:30 AM — 11:00 AM)

« 1-on-1 Networking

« Interactive Working Groups (Sponsorship
Opportunity Available)

PM

« SCOPE Send-Off Luncheon
Presentations

» Post-Conference Training
Seminars

SCOPEsummit.com #SCOPEsummit
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AWAR DS Submit your best work for these Awards at SCOPE 2026!

Creativity and Engagement in Recruitment Celebrating Creativity in Empowering Recognizing Exceptional Innovation
and Retention Communications Sites to Advance Clinical Research in Technologies Used by Clinical
LEARN MORE » LEARN MORE » Research Professionals

LEARN MORE »

Join the conversation before, during, and after SCOPE!

Join SCOPE Join ClinEco, our Global Clinical Subscribe to Subscribe to
LinkedIn Group » Trials Ecosystem and Marketplace » SCOPE of Things Podcast » Clinical Research News »

GOLF TOURNAMENT

@ @
Connect with your peers and colleagues at SCOPE’s 5" Annual Cllnlcal R

Masters of
esearch

Masters of Clinical Research Golf Tournament. SCOPE’s 5" Annual
LEARN MORE » Golf Tournament

SCOPEsummit.com #SCOPEsummit
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A FEW SHORTCUTS TO HELP YOU AT SCOPE:

How to Succeed at SCOPE-FAQ » | Speaker Portal » § Exhibitor Portal » f§ Travel and Hotel » Programs » | Attendee Profile » | Testimonials »

KEY CONTACTS

Partnering & Sponsorship Partnering & Sponsorship Partnering & Sponsorship Partnering & Sponsorship
Companies A-E Companies F-N Companies O-V Companies W-Z

llana Quigley
iquigley@healthtech.com

Katelin Fitzgerald Jon Stroup Patty Rose

kfitzgerald@ jstroup@healthtech.com prose@healthtech.com
cambridgeinnovationinstitute.com

Q)

Discounts Partnerships Participant Engagement Award

Rich Handy Shannon Kresge, MBA Micah Lieberman

rhandy@healthtech.com skresge@healthtech.com mlieberman@healthtech.com

Melissa Dolen
mdolen@healthtech.com

Group Registration & Team Media & Association Exhibitor Support SCOPE Plenary Keynote

O

C8: Data C1: Trial Design & Protocol Development C4: Budgeting & Resources C7: Small Biopharma Strategies
C9: DCT Strategy & HCP Engagement C2: Feasibility & Site Selection C5: Outsourcing C17: Market Access, Pricing &
C10: Digital Measures in Clinical Trials C3: Recruitment & Engagement __ Reimbursement .
C11: Real Word Evidence C4: Site Engagement & Operations o VP18: Clinical ngl!t\r{::litnure, Innovation &
C12: Al in Clinical Research C15: Biospecimen Management & Kaitlin Searfoss Kelleher 9
Operations kkelleher@healthtech.com Eileen Murphy
Marina Filshtinsky, MD Bridget Kotelly emurphy@healthtech.com
mfilshtinsky@healthtech.com bkotelly@healthtech.com

C13: Quality & Monitoring
C14: Safety & Pharmacovigilance

Mary Ann Brown Iris Goldman
mabrown@healthtech.com igoldman@healthtech.com

SCOPEsummit.com #SCOPEsummit

C16: Clinical Supply & Logistics
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SPONSOR & EXHIBIT

IN 2025...

CHI offers sponsorships which will maximize your exposure before, during, and

after each event. We can help you achieve your goals by customizing a package

that meets with your objectives, and provide you with an integrated marketing 4,500"' 350"‘ 58%+
program for the entire year. Opportunities include, but are not limited to, exhibits, 2

presentations, branding, targeted delegate dinners, and webinars, utilizing our ATTENDEES INDUSTRY LEADING UF DELEGATES
extensive database of over 800,000 Life Sciences professionals. SPUNSURS/ TITI.ED I-\S

EXHIBITORS EXECUTIVES

KEY MARKETING
DEADLINES

PRELIMINARY AGENDAONLINE  aucusT 2025 ATTENDEE DEMOGRAPHICS

Promoted heavily through email & 18 ’ () 23% Biotech
social media. o
/a\\ : 19% Pharma @ 57% Executive
16% CRO

. i @ 24% Sales & Marketing
GUMPANY ® 12; Zervl'c:s COMPANY @ 11% Manager
FINAL CONFERENCE BROCHURE . TYPE : o TITLV ® 7% Scientist
. @ 1% Other

N / ‘N
Your company logo will be included in ’ /l o @ 3% Academic / T e
the printed conference program mailed

o .
to thousands of prospects. @ 1% Societies

For additional information, please contact:

VENTURE, INNOVATION

Companies A-E Companies F-N Companies O-V Companies W-Z & PARTNERING
llana Quigley Katelin Fitzgerald Jon Stroup Patty Rose Brian Caine
Director, Sales Sr. Manager, Business Lead Business Vice President, Sales Manager, Strategic
' (+1) 857-636-2334 Development Development Manager (+1) 781-972-1349 Partnerships
Email S (+1)781-2471824 S (+1)781:972-5483 Y Email . (+1)908-809-0946
Email Email Email
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